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What are infographics and 
why you should care

Infographics are a powerful way of communicating information 
since they combine data and visual images - left brain and 
right brain - thereby making it easier to digest, remember and 
share information.  

In 2014 the use of infographics for B2B marketing 
topped the adoption list increasing in usage by 9% to 
52%. 

An effective use of charts and infographics can dramatically improve 
the performance of your marketing content, as well as the persuasive 
character of your business presentations. 

Infographics are, in essence, visual representations of data. Or, in 
other words, a way of building a connection between the frontal and 
occipital lobes of the brain. One of the beauties  of infographics is that 
they allow us to convey rational information in a visual way, increasing 
its likelihood of being remembered. 

Not surprisingly, the use of common reporting formats, which rely 
exclusively on text and figures, has declined as marketers have 
realized that audiences respond better to visual content. 

    Interest over time for the word Infographics, as reported by Google Trends> 

Interest	over	time	for	the	word	Infographics
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Numbers	represent	search	interest	relative	to	the	highest	point	on	the	chart.	If	at	most	10%	of

searches	for	the	given	region	and	time	frame	were	for	"pizza,"	we'd	consider	this	100.	This	doesn't

convey	absolute	search	volume.
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http://www.demandgenreport.com/industry-topics/content-strategies/2746-b2b-content-preferences-survey-buyers-want-short-visual-mobile-optimized-content.html
http://www.demandgenreport.com/industry-topics/content-strategies/2746-b2b-content-preferences-survey-buyers-want-short-visual-mobile-optimized-content.html
http://www.demandgenreport.com/industry-topics/content-strategies/2746-b2b-content-preferences-survey-buyers-want-short-visual-mobile-optimized-content.html
http://www.demandgenreport.com/industry-topics/content-strategies/2746-b2b-content-preferences-survey-buyers-want-short-visual-mobile-optimized-content.html
http://blog.hubspot.com/marketing/visual-content-marketing-strategy
http://blog.hubspot.com/marketing/visual-content-marketing-strategy
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Visual data storytelling 
in marketing 

Storytelling is perhaps one of the oldest narrative forms, and also one 
of the most effective ones; verbal presentations using visual content 
aids are, for instance, 34% more effective in persuading an audience 
in comparison to verbal presentations alone. More dramatically, an 
infographic is up to 30 times more likely to be read than an article.

Learning how to create and consistently use charts and infographics will 
allow you to:

 » Increase customer engagement and lead conversion rates

 » Increase the retention of your marketing messages

 » Increase the influence of visual elements on your overall brand experience

 » Increase brand recognition

 » Benefit from a brand experience that generates positive associations in 

consumers

 » Increase the influence that brand identity has on purchase decisions

http://blog.hubspot.com/marketing/effectiveness-infographics
http://blog.hubspot.com/marketing/effectiveness-infographics
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HOW TO CREATE AN 
EFFECTIVE INFOGRAPHIC
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 Stories beat data

Data is everywhere around us, and yet, it is generally difficult for us to 
comprehend and remember isolated numbers. When put into a story, 
data becomes much more relatable. The human brain can process 
images 60,000 times faster than words. Take a look at this image, for 
example.

What were you able to learn from it? You're probably capable 
of remembering a couple of facts, at most. What if we turn that 

information into a chart? It's much easier to understand and remember the 
distribution of ethnic groups in New York.

ETHNIC	COMMUNITIES	IN	THE	NEW	YORK	METROPOLITAN	AREA
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http://www.billiondollargraphics.com/infographics.html
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Structure your stories following the 
Data-Audience-Message-Story process

The Data-Audience-Message-Story process is designed to help you turn 
data into meaningful, shareable stories.

Data

Every good infographic starts with good data. There are several data 
sources you can find online, from social media sites like Twitter and 
Google Trends, to behavioral data about your own customers which you 
can extract from your analytics software.

The first approach to data is figuring out what stories are hidden in it. When 
looking into data, there's a few things to look for:

TRENDS: describe something that is happening in the world or an 
industry and show the underlying tendency. 

CONTRAST: compare two sets of data to drive a point across, like 
male vs female salaries, for example.

OUTLIERS: a point of data that doesn't follow the norm. Why is it 
so and what can the audience learn from that? Outliers can very 
well serve as a hook for the story.

https://twitter.com/
https://www.google.com/trends
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Audience & Message

Here's where buyer personas come into play. Make sure the message 
is very clear to you even before starting to sketch anything, and 
consider whether the target audience is interested in hearing that 
message. 

"If a story is not about the hearer, he will not listen.”
John Steinbeck, East of Eden

In order to ensure that the message is relevant, a story must convince 
rationally, touch emotionally and generate conversations. Rational 
Relevance comes from providing strong facts, preferably unknown to 
the reader, and from structuring an argument in a logical, well-thought 
fashion.

Emotional Relevance is meant to touch the reader emotionally. A study 
conducted by Jonah Berger, a professor of marketing at the University 
of Pennsylvania’s Wharton School of Business, shows that “stories 
that evoked some emotion did better than those that evoked none” 
and “amusing stories that were positive and arousing were shared 
more frequently than less amusing ones.”

Social Relevance means that the message is pertinent to the social 
environment of the individual who is receiving it, spurring spontaneous 
conversation among the members of the community. 

Story

Successful stories are sequential in nature: the reader is immersed in a relatable 
context, then lead into some kind of tension, which is finally eased in the form of 
a resolution. We all know the way stories inspire, evoke feelings of empathy and 
motivate us to take action.  So what makes a good story? Contrary to common 
believe, good stories are simple … and really hard to make. 

"If I am to speak ten minutes, I need a week for preparation; 
if fifteen minutes, three days; if half an hour, two days; if an 
hour, I am ready now.”

Woodrow Wilson
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Strive to write one sentence that 
communicates all of your message and then 
support it using as little data as necessary. 

A good guiding principle for this is "Less is 
more"

DO DON’T

» Keep it simple and to the point

» There’s a big story in this simple chart;

the reader understands immediately how 

scarce fresh water is

» Use colors to highlight the data you

want your readers to focus on

» Try to say too much with one chart

» This chart displays too many bars and the

data is not organized. Stay focused on the

categories that help you make your point

and arrange the data in a way that is easy

to grasp

Total	Water

2.5%

97.5%

Fresh	water Salt	water

Create	infographics
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Total	Equity	Funding	of	Startups	Valued	Over	$1B
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Rational and emotional relevance is 
often times a consequence of unusual 
information. Use surprise as a means of 
increasing alertness and focus. 

Keep making your reader question 
their previous beliefs, open their minds 
to new ideas and then fill the gap with 
your information.

DO DON’T

 » Surprise the reader with an 

unexpected twist

 » Unlike the chart next to it, this chart 

presents information that is not common 

knowledge

 » Use boring titles that tell everything in the 

first sentence

 » This headline leaves nothing to the 

imagination. The main argument of this 

chart is known to most people. Why would 

they want to read more?

Facebook	is	Loosing	Teen	Audience

23%	->	14%

Facebook	drops	as	the	most	important	social	network	for

teens	in	the	USA

Spring	2015

14%

32%

24%

13%

17%

Facebook Instagram Twitter Snapchat Other

Create	infographics
Source:	kpcb.com/InternetTrends
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Facebook	Is	The	Most	Popular	Social	Media	Site

46.97%

21.31%

5.03%

3.96%

22.73%

Facebook YouTube Twitter Reddit Other

Create	infographics
Source:	http://www.statista.com/statistics/265773/market-share-of-the-most-popular-social-media-websites-in-the-us/
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Show data to support your point. Detailed, 
data-driven arguments convince the 
reader faster and is much more likely to be 
remembered, recognized and shared.

DO DON’T

 » Use concrete visual metaphors

 » This chart visualizes the job hunting 

process in a very clear way: 200 people 

apply for a job, 7 people advance to 

the first stage, three get the chance to 

interview and one gets hired. The use of 

the human figure to represent this is a 

good choice, and the use of colors helps 

as well

 » Be careful with funky data visualization 

formats because they’re not as easy 

to read as traditional formats and may 

confuse readers. In this example, a simple 

bar chart would work better.

Are	You	1	in	200?
Be	A	Smarter	Job	Hunter	by	Kevin	Flynn

Hire Interview First	Stage Not	Proposed

Create	infographics
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GDP	Growth	by	Region

Europe East	Asia	&	Pacific Latin	America Middle	East	&	N.	Africa

South	Asia Sub-Saharan	Africa
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Make your message believable by using 
customer quotes, testimonials, expert 
support, and of course, good data.

DO DON’T

 » Use testimonials to support your point

 »  This quote from a happy customer lends 

credibility to the infographic

 » Use headlines that are unrelated to the 

chart

 » Present data visualizations where the 

sources are not specified

Why	use	interactive	charts?

“We've	seen	a	40%	increase	in	page	views	on	blog	posts

using	Infogr.am”

Amrita	Konaiagari,	ResellerClub

What	type	of	content	have	you	used

to	research	B2B	purchasing	decisions?

White	papers

Case	studies

Webinars

E-books

Videos

Blog	posts

Infographics

Interactive

ROI	calculators

Podcasts
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make	purchasing	decisions
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ELECTIONS	BOOST	THE	ECONOMY!

Safe	GOP Likely	GOP Leans	GOP Toss-Up Leans	Dem Likely	Dem

Safe	Dem

Create	infographics
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As we've mentioned before 
good stories are emotional. 
It almost doesn't matter what 
emotion your message arouses, 
as long as it does. Emotions are 
wired to the limbic system, one of 
the most ancient, primordial parts 
of the brain.

DO DON’T

 » Images can sometimes stir emotions 

more effectively than charts. Use 

them wisely to add appeal to your 

infographic.

 » Show dry numbers without context. When 

used correctly data can be used to start 

conversations and incite curiosity. Give it 

context to support the message.

Who	Holds	The	Greek	Debt?

€323	billion

63.37%

15.96%

10.56%

6.54%
3.56%

Eurozone Other	bond	holders IMF ECB Greek	banks

Create	infographics
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And finally, most people 
are likelier to remember 
information when they 
combine motor cognition with 
visual cognition. Help them by 
providing them the opportunity 
to interact with your content.

DO DON’T

 » Engage readers by combining several 

charts into one, taking advantage 

of tools that add interactivity to 

infographics.

 » Make long infographics that are hard to 

share. Most readers won’t spend more 

than 15 seconds on any given piece of 

content, so give them as much information 

as possible in as little space as necessary.

Survey:	e-commerce	in	Italy
Are	you	aware	of	any																

e-commerce	vendors	in	Italy?

How	long	have	you	been

shopping	online?

2015 2014
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Survey:	e-commerce	in	Italy

How	long	have	you	been	shopping	online?

n=2900
58.62%24.14%

17.24%

1	-	2	years 3	-	5	years Over	5	years
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The last step: Include a 
Call-To-Action

Let's go back to the beginning and revisit some of the reasons for making an 
infographic. These included generating traffic, capturing leads and influencing the 
purchase intent. An effective CTA is a key component of a successful infographic. 

When crafting your CTA keep in mind the following best practices:

 » Choose only one. Decide on one action that you want the reader to take and don’t 

offer them any other choice. It's tempting to ask the reader to do several things, like 

share your infographic and visit your site, but remember that in most cases they will 

only take one action so choose wisely. 

 » Keep it short. Use five words at most and begin with a verb. Examples include Share, 

Download, Click and Register.

 » Make it visible. Place the CTA after you've presented all supporting data as a logical 

conclusion to the story. Use colors and contrast to attract the reader's attention.
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PROMOTING YOUR INFOGRAPHIC 
TO GENERATE LEADS
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Once you’ve created your infographic with a compelling 
data-driven story, it’s time to spread the word. After all, if you 
build it, they will not come. A well thought out infographic 
is great not just for catching the attention of your potential 
customers, but can also be a huge lead generator as well. 

By embedding your infographic on your website, you’re driving 
all the traffic back to one place --your website. This is good for 
your brand visibility, SEO, and lead generation. 

Embed it in a blog post

The blog post URL is what you’ll be using to promote your 
infographic. The more links you get back to it, the higher your 
post will rank in the search engine results pages (SERPs) 
-- so it’s important to host your infographic in one place. We 
suggest hosting it in a blog post on your website, and include 
the word ‘infographic’ in the title. Here’s an example of how 
HubSpot hosts our infographics.

Give your infographic a home

http://blog.hubspot.com/marketing/science-of-sleep
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Optimise for your keywords

By optimising the post for your preferred keywords, you 
greatly increase the chances of your potential customers 
finding it in the search engine results pages (SERPs) 
for their query. Think about including your keywords in 
the page title, URL, alt tags for images and Header (H1 
and H2) elements. You should also include the keyword 
‘infographic’ as it is a highly searched term.

Add a call-to-action (CTA)

By placing a CTA at the end of your post to a relevant lead 
generation offer, like an ebook on the same topic, you can 
now start to turn your visitors into quality leads. 

For example, this infographic on Excel tricks had a CTA for 
another excel related offer at the end of the post:
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By acknowledging the topic that brought your visitor to your page, 
and offering them even more value on the same topic, you greatly 
increase your chances of converting the visitor into a lead. They’ve 
already consumed some of your content at this point which hopefully 
has helped them in some way, and will now be more likely to part with 
their contact details than they were before reading your infographic. 

Make it easy to share

Infographics are great because they’re so shareable, but only if you 
make them so. Make sure you add the embed code right at the end 
of your blog to encourage others to post it on their sites. Also include 
social sharing icons for the visual social networks, like Pinterest, as 
well as just Twitter and Facebook.
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Submit an SEO-optimised 
press release

You have a story to tell and data to back it up. This kind of content 
makes for a great press release that stands out from others. By 
submitting a press release about your new infographic, you not only drive 
more traffic back to your website, helping brand awareness, you’re also 
very likely to gain a lot of new inbound links, improving your SEO ranking. 

Multimedia makes for excellent press releases

A lot of marketers don’t think about press releases for their multi-media 
content which is a huge opportunity lost. According to an analysis from 
PR Newswire, multimedia releases are shared 3.53 times more often 
than text releases.

They also discovered that multimedia content has a longer “shelf-life,” 
holding the audience's’ interest for more than twice as long as text press 
releases. “On average, text press releases generate visibility for 9.4 
days.  Multimedia press releases, on the other hand, generate visibility 
an average of 20 days. The higher degree of sharing also contributes to 
extending the message life.”

Write for your audience

Just because you’re writing a press release, doesn’t mean you need to 
lose your brand personality by following a boring press release template. 
Use the same language you use on your blog, speak to your audience 
in the way they like to be spoken to, tell your infographic’s story but also 
talk about what you learned through it’s creation. Continue to problem 
solve for your audience in the press release and they will be much more 
likely to click through to your infographic.
PRWeb, PR Newswire, PR Leap and PR Free are options for creating 
and submitting optimised press releases.

http://www.prnewswire.com/blog/multimedia-content-drives-better-press-release-results-1380.html
http://www.prnewswire.com/blog/multimedia-content-drives-better-press-release-results-1380.html
http://www.prweb.com/
https://ireach.prnewswire.com/Home.aspx
http://www.prleap.com/
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Share on social media

This one may seem obvious but most marketers think it’s sufficient 
to post a link to their infographic a couple of times on Facebook, 
Twitter and LinkedIn. It’s not. To get the most out of social there a 
couple of things to consider:

Multimedia wins again

Tweets with images receive 18% more clicks, 89% more favorites 
and 150% more retweets. 

Take screenshots of sections of your infographic and use those 
images to promote it on social. If you're using Infogram to create 
them you can also download specific sections of your infographics 
as separate jpeg images, easily adjusting each in the correct 
dimensions for each network.

You can also take parts of the data from your infographic and create  
individual image posts for each. See below for an example of this. You  
can use the free tool Canva to create these stunning images with little or  
no design skills.

https://www.canva.com/
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Post to Pinterest, Flickr and Instagram

Start by making sure you’re placing your infographic on as many social 
media platforms as possible, not just Facebook and Twitter. Pinterest, 
Flickr and Instagram are all popular places for infographics, with 
Pinterest being one of THE most popular places.

Share on infographic specific platforms

Share your infographic on Viral.ly as well as infographic specific 
boards, groups, and sites (especially if the topic of your infographic is 
related to marketing or social media). Try the following directories:

 » Visual.ly

 » Daily Infographic

 » Cool Infographics

 » Infographics Archive

 » Infographic Journal

 » Infographics Showcase

 » Visual Loop

When you first publish your infographic, reserve a day or two for 
sharing and promotion.  Don’t rely on the possibility that the first wave 
of people who see your infographic will automatically share it.  You 
need to build the early momentum yourself.  

Early results will be directly proportional to the energy you spend 
spreading your infographic in a targeted way.  

http://www.visual.ly/
http://dailyinfographic.com/
http://www.coolinfographics.com/
http://www.infographicsarchive.com/
http://infographicjournal.com/
http://www.infographicsshowcase.com/
http://visualoop.tumblr.com/
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Blog and be blogged about

As we suggested earlier, we recommend hosting your infographic in a 
blog post on your website. You shouldn’t stop there, though. Your blog is 
a great channel to distribute content and get more traffic to your website 
so you should try to write multiple posts on your own blog as well as 
for guest posts on other highly trafficked sites relevant to your topic. 
There are lots of ways to present the findings of your infographic without 
sharing the actual infographic to drive more traffic to your website. 

Break up the data

You can write one post that simply lists all the statistics from your 
infographic with lazy tweets next to each one. This is another way for 
people to consume the data from your research/analysis as well as giving 
them multiple posts to share with their social networks.

You can use a free tool called Click to Tweet to generate your lazy 
tweets.  

https://clicktotweet.com/
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Create a SlideShare

SlideShare is an underutilised network for promoting B2B content 
marketing. By creating a snappy SlideShare presentation with the key 
learnings from your infographic, you give people another way to find your 
infographic as well as another healthy inbound link to your website.

Get placed on relevant blogs

Find the most popular blogs in your category using tools like Buzzsumo 
and pitch your guest blog to them. It should have the infographic 
embedded on it but don’t just give them that and expect them to do the 
rest of the work. Write a different introduction and conclusion for each 
post you pitch so there are no concerns around duplicate content. 

Buzzstream is an outreach platform that integrates with Buzzsumo 
making the outreach process really smooth and scalable. The benefits of 
guest blogging are two-fold: 1. You get your brand and content in front of 
a brand new and qualified audience, and 2. You earn a healthy inbound 
link back to your website, helping with SEO and traffic. 

http://buzzsumo.com/
http://www.buzzstream.com/
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Target influencers

If you want your infographic to set trends, then you’re going to 
need the help of trendsetters. It’s important to target influential 
people who you would ideally share your infographic with their 
audiences. It’s critical to think about who would like to, or have 
relevance for, sharing the infographic’s topic.

We have had success targeting influencers in infographic 
curation by:

 » Searching Twitter and Linkedin groups for individuals who are 

passionate about infographics. Use a tool like Followerwonk to find 

influencers on Twitter for specific keywords. 

 » Connecting to these influencers with tweets, comments, questions, 

and direct communication describing your infographics concept. 

Offer them an engaging sneak peak if you can, but don’t give the 

whole thing away just yet - the suspense is what spurs this two way 

communication!

 » Once you have a ready to publish infographic, go back to the influencers and ask 

them for feedback. You’ll be surprised at how many infographic addicts will write 

back with great suggestions.

 » When you feel you’ve built a little rapport, ask them to share the infographic if 

they find it of value to their audience. Each request is planting a viral seed. Most 

will not sprout, so plant a lot of seeds.

 » Whether they share it or not, keep up relations by occasionally sharing 

the results of your marketing, such as total views, referring blog posts, etc. 

Sometimes they need to see others sharing your infographic before they’ll do it 

too.

https://moz.com/followerwonk/
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Measure and learn

Just because your infographic is now shared well on the web doesn’t 
mean your job is done. Measuring the success of your infographic and 
the sources of that success are paramount to gaining full ROI and also 
streamlines improving in the future.

Here are some analytics tips to help improve your infographic marketing:

 » Use a tracking URL builder for each source you promote your infographic 

to so you can see which guest posts drove the most traffic and leads. That 

way you can spend more time on the sources that work best in your next 

campaign.

 » Send each referring site a thank you. Taking the time to connect with people 

who like your infographics enough to share it is a great idea for building 

relationships that you can tap into for your next campaign. 

 » We talked about including a CTA in your infographics to a relevant offer to 

generate leads. You should be measuring the conversion rate from the CTA 

as well as how many leads were generated on the offer’s landing page. If 

you’re not happy with the results, try choosing a more relevant offer, testing 

the title to be more tightly aligned to what they’ve learned about in the 

infographic, or updating the content to be more relevant. 

Infographics: You Get Out What You Put In

Infographics are best to be treated as living things. They will need 
your love, attention and care if they are ever to repay you with mass 
exposure online. Don’t expect to just upload the graphic to your site 
and for the internet to take care of the rest.

Ensure you are giving the online community every possibility to 
find and share your infographic, and make sure you are exposing 
everyone to the infographic at every possible opportunity. If you’re 
infographic reaches fame, it will live for a very long time.
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